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MESSAGE FROM THE PRESIDENT AND THE CEO
The winds of change continue to blow gently at the Centre culturel franco-manitobain! The year 2018-19 was a
busy one and we are pleased to share our activities with you.
As you know, your CCFM has been evolving for some time. Following the strategic design process launched at
the end of 2017-18, the Board and CCFM staff worked together this year to analyze the reports and develop its
new strategic framework. We have adopted an inspiring mission: Innovative, dynamic and welcoming, the CCFM
is a catalyst for artistic vitality, which makes it the ideal meeting place for a modern and diverse Francophone
community, connected to its culture. In addition, our new manifesto reflects our new way of doing and acting,
in the spirit of by, for and with our community.
We are pleased to see that the CCFM’s divers annual programming continues to appeal to our audiences.
We continue to offer a wide range of activities for all ages and tastes. Little by little, we are re-imagining and
renewing our programming. Our hope is to continue to enhance our participants’ experience and diversify
our audiences. With this in mind, we have largely renewed the decor of the Santa Claus’s Village and added an
activity for adults and families in the evening, we have moved the Fête de la Saint-Jean-Baptiste to Whittier Park
to add the Festival du Voyageur as a partner for this important community celebration and programmed artists
of various musical genres, linked to but not exclusively pure to jazz, in order to attract a new and wider audience
to our Mardi Jazz series. Other additions such as the Jets playoff series evenings in the Antoine Gaborieau Hall,
Le Rire Zone shows and an exhibition in our gallery to celebrate the 50th edition of the Festival du Voyageur’s
snow sculpture were all well appreciated by our publics.
This year saw a major renewal of our Board of Directors with four new members joining, and most notably a
new President. « I am excited to join the CCFM Board of Directors and provide my support and energy. I feel
privileged to be able to participate in this wonderful project, which is the renewal of the centre in order to better
serve our great Franco-Manitoban community, » Réal Curé, President. We also welcomed Michelle Freynet and
Alphonse Lawson-Héllu to our Board of Directors.
The renewal of our cultural centre and its services is a long-term project that requires patience and great
passion. Ginette joins me and all members of the Board of Directors in thanking the staff of the CCFM for their
dedication and hard work.”
Of course, we rely on the support of our many community partners, funders, sponsors and volunteers without
whom we would not be able to carry out all our initiatives. A big thank you to all of you! Thank you also to all the
artists who create, who make us laugh, dance, sing, appreciate and reflect - you are the heart of our sector! And
finally, thank you, dear members of our community for your presence and participation. The CCFM is a societal
project and its success depends on all of us. We are convinced that together we will succeed!
Réal Curé, President
Ginette Lavack, CEO
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MANDATE AND VISION
The CCFM offers a variety of activities to suit all ages and tastes. Since 1974, the CCFM has played an important role by showcasing
all forms of French-language cultural and artistic activities. Recognized as a cultural center and hub of French cultural life in
Manitoba, it delivers performance and visual arts programming as well as community and educational programs to residents of
Manitoba and beyond.

VISION
The CCFM is a catalyst for artistic vitality whose innovation, dynamism and openness make it a hub for a modern and
diverse Francophonie with strong ties to its culture.

MANDATE
As a Manitoba Crown agency, the CCFM’s mandate is to present, promote, foster and sponsor cultural and artistic activities in the
French language for all Manitobans; and manage and develop the buildings and property within the area where the corporation
has jurisdiction.

340 PROVENCHER
Three key buildings for the cultural development of French in Manitoba; 10 dynamic groups that join together participants of all
ages and backgrounds, on one cultural campus where activities take place in a multitude of cultural and heritage disciplines.

340 Provencher — Our tenants
The CCFM is home to artistic and cultural groups that contribute to the cultural and artistic vitality of the FrancoManitoban community, including:
Le 100 NONS, Les Éditions du blé, Envol 91 FM community radio, La Chorale des Intrépides, L’Alliance chorale du
Manitoba, CJP (Provincial youth council), and Freeze Frame Manitoba. The public also has access to the Heritage
Centre (Centre du patrimoine) and the Cercle Molière theatre through the CCFM.
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LIM: the final game

PROGRAMMING
The CCFM’s varied annual programming covers several
artistic and cultural disciplines, including music, comedy,
improvisation, visual arts, cinema, young audiences and
community events.
The following is an overview of the highlights of 20182019!

In 2018-2019,
about 48,000 people
came to the 340
Provencher to attend
one of the 701 cultural
activities of the CCFM’s
programming.

Coup de coeur francophone :
Jérémie & The Delicious Hounds

Santa’s Village:
An Enigma Escapes adventure
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VISUAL ARTS
Our exhibitions in 2018-2019:
• Françoise Ségard, A Bird’s Eye View
• Manitoban inspirations, Works from the
CCFM’s permanent collection (curated by
Emilie Lemay)
• Stéphanie Morissette, Fable of the decline
• Carole Baillargeon, Thus...
• 50/30 years of ephemeral pleasure (curated
by Roger Lafrenière)
• Véronique Doucet, Slowing Down Time

This season, the CCFM Art Gallery hosted six
exhibitions, presented by artists from Manitoba
and Quebec.
One of the recurring themes in 2018-2019
was to take a step back and reflect on our
environment (Overview perspective) and in
particular, our impact on nature (Fable of decline,
SloHonourablewing down time).

Visual arts
2018-2019 in numbers:
• 6 exhibitions
• 160 people attended our
exhibit openings
• 2 projects carried out with
community partners (Festival
du Voyageur, Maison des
artistes)

To further the reflection, we presented a panel
discussion on ephemeral art in March 2019,
moderated by artist Emilie Lemay.

An interprovincial project
Since 2018, the CCFM has been a member of the
Réseau N.O., a group of Francophone artist-run
centres in northern and western Canada.
As part of the Réseau N.O.’s project “Contextualizations,” a Vancouver artist, Aurélia Bizouard,
came to Winnipeg for a two-week artist residency.
In partnership with the Maison des artistes
visuels, the CCFM organized a round table discussion on the theme of ephemeral art in March
2019.
Aurélia Bizouard then presented the results of
her work at the CCFM to some 40 people, including Manitoba’s Minister of Sport, Culture and
Heritage, the Honourable Cathy Cox.

Top image:
«Penser
Penché»,
installation by Françoise
Ségard.
From top to bottom:
- Round table discussion,
«What is ephemeral art?»,
moderated by Emilie
Lemay.
- Carole Baillargeon,
Thus.... An exhibition of
140 pairs of scissors.
- Véronique Doucet in
front of one of her works
from her exhibit Slowing
down time.
- Presentation of the
«Aurora Civitas» project
by Aurélia Bizouard.
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MARDI JAZZ
One of the longest running concert
series in Winnipeg.
Mardi Jazz, which began at the CCFM in 1986, continues to
attract many bebop, Latin jazz and swing fans every week.
While continuing to showcase the best of Winnipeg’s jazz
scene, this year we wanted to diversify our programming
to include artists whose music is on the borders of jazz. A
natural evolution for us, in order to diversify our audience
and modernize Mardi Jazz, to make it an ever more
inclusive event.
For example, we welcomed soul and funk groups such as
Ego Spank and Jérémie and the Delicious Hounds. During
these two concerts, our venue was filled to 90%
of its capacity!

The 33rd
season of Mardi
Jazz in numbers:

The CCFM wishes to continue this effort to diversify
our programming and our audience in the coming
year.
We will relaunch our partnership with the University
of Manitoba and the Desautels School of Music, in
order to include 3 to 4 performances by students
and teachers of the program at Mardi Jazz.

• 2144 paid attendance

We also had the honour and privilege of welcoming
the legendary Winnipeg guitarist Chet Breau, for his great
comeback on stage!

Top image:
Marc Wencelius, jazz artist from Montreal.
From top to bottom:
- Ego Spank’s show was one of this year’s great successes. Nearly
100 people attended.
- The Franco-Métisse musician Andrina Turenne
- Ron Paley has been playing regularly at Mardi Jazz since the
creation of the event in 1986.
- Guitarist Keith Price presented his new project, Trio Antipodes at
Mardi Jazz, and celebrated the launch of their first album.

• 270 musicians
• 40 concerts
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COUP DE COEUR FRANCOPHONE
Presented each November in Montreal and in nearly 45 Canadian cities, the
Coup de coeur francophone festival gives artists from across the country
the opportunity to perform to new audiences - and for these audiences, to
discover emerging artists.
At the CCFM, each «Coup de Coeur» evening was organized around a musical
genre (pop, hip-hop, soul and finally rock).
In 2018, we welcomed Quebec pop legend Luc de Larochellière, the bighearted slammer Yao, the talented French rapper Shawn Jobin, and the
former candidate of “La Voix Québec,” Antoine Lachance.
Local artists such as Alpha Toshineza and Jérémie and the Delicious
Hounds were also paired with our guest performers. Such performances
are great opportunities for exchanges between artists and also provides the
Manitoba public with the opportunity to see the quality and talent of the
Canadian Francophone music scene.
While attendance decreased slightly this year, in 2019 we would like to review
the festival format in order to reach a wider audience.

Coup de Coeur
francophone 2018 in
figures:
Top Image:
Antoine Lachance
From top to bottom,
left to right:
- Luc de Larochellière
- Alpha Toshineza and
Shawn Jobin
- YAO
- Etienne Fletcher

• More than 200 attendees over
4 dates
• 27 musicians from 4 different
provinces
(Manitoba, Saskatchewan,
Quebec and Ontario)
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COMEDY

A new team for the Manitoba
Improv League
The CCFM was thrilled to announce the addition
of a fifth team for last year’s Ligue d’improvisatin
du Manitoba (LIM, the improv league) season:
The whites! This is the first time since the League’s
inception in 1990 that a 5th team has joined the party.
We owe this innovation to the large pool of humorous
talents in the Francophone community.

Sing the night away!
Another initiative launched this year: Karaoke nights
following our Improv matchs.
Just when we thought that our improv players were
all played out… their night is just getting going! Due to
interest from our participants and attendees, we
launched Karaoke following the improv match.
Improv players and our general public have a ton of
fun singing to their favourite songs – English classics
get an impromptu on the spot translation and French
songs loved by all get generous applause.
This initiative is an effort towards being a social club
for the young people in our community, we have set
up karaoke parties in the Antoine-Gaborieau hall.
These free evenings, from 10 p.m. to midnight, have
been a hit so far!

The Just for Laughs tour, a
growing success
Nearly 200 people came to the Gala des Rendezvous de la francophonie on March 16, 2019, twice
as many as last year.
Five comedians from Manitoba, Acadia and Quebec
(Mario Jean, Julien Dionne, Silvi Tourigny, Michel
Roy and Antoni Rémillard) took to the PaulineBoutal stage to make francophones from all over the
province laugh.
The success of this evening, organized in partnership
with Just for Laughs, creates new opportunities for
future collaborations in order to bring comedians
from the East to Manitoba.

The 2018-2019
Manitoba Improv
League in numbers:
• 25 LIM matchs
• 1,270 paid admissions, an
average of 51 people per
match
• 35 players
• 16 volunteers

Top Image:
Improvisation
match
From top to
bottom:
- Two LIM players
in the final
- The referees
count
the
public’s votes to
decide
whose
improvisation
was the best
- Acadian Julien
Dionne
hosted
the
Rendezvous
de
la
francophonie
gala.
- The star Mario
Jean made the
audience laugh
a lot during the
gala!
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YOUTH PROGRAMS
Un, deux, trois, quatre...
In 2018-2019, 92 children learned dance steps at the
CCFM Dance School. These classes in traditional FrenchCanadian jigging, hip-hop, ballet and jazz take place every
week from September to May, with professional teachers.
The year ends with a recital in the Pauline-Boutal Hall,
where the families of the dancers can come and admire
the students’ progress. Once again, the end-of-year recital
was a sold-out affaire!

In our «Young Public» Series
Each season, we present 3 to 4 youth shows that we
promote to schools. These activities allow young people to
have fun and learn about various subjects, in French, in a
relaxed and comfortable environment outside of school.
In May, Bill Bestiole presented the fascinating world
of insects and other small animals to a very attentive
audience.
In October, we welcomed the quintet of Buzz Cuivre
(Quebec) who presented their show «L’histoire de la
musique»: an introduction to music and instruments for
ages 12 and up.
Finally, in January we saw Le Bibliothécaire, a show in
which a wacky and clumsy character inspires children with
a taste for reading.
Top Image:
End of year recital from
the CCFM School of
Dance.
From top to bottom:
- End of year recital
from the CCFM School
of Dance.
- «Le Bibliothécaire», a
show from our Young
Public
series
that
delighted children aged
5 to 12.

Young Public Series
2018-2019 in numbers:
• 3 shows selected for their
educational qualities and
their originality
• 1902 happy children
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YOUTH PROGRAMS
A new Saint-Jean-Baptiste Day
celebration
The annual celebration of Canada’s Francophones
organized each year by the CCFM and our partners at
Pluri-elles, took place this year at Whittier Park and Fort
Gibraltar.
Why Fort Gibraltar? Because in addition to being an
important place in the history of French Canadians, it is
a wonderful park setting in Saint-Boniface and provides
access to new activities. Indeed, thanks to our partnership
with the Festival du Voyageur, several students were able
to visit the Fort during the day.

Santa Claus speaks French!
Every winter for nearly 40 years, the CCFM has been
transformed into Santa Claus’s Village.
This year we have renovated the Village’s decor by adding
a brand-new puppet theatre, as well as a kitchen where
Mrs. Clause makes her famous «magic cookies». We also
elaborated our programming in the village to allow a
greater immersion in the magical world of Christmas.
This year, we welcomed nearly 2,400 children to Santa’s
Village in the Jean-Paul-Aubry.

Finding the soul of an artist
The CCFM’s gallery welcomes both local and national
artists working in a variety of mediums. The arrival of
these Francophone artists gives us the opportunity to
offer schools art workshops in French for children of all
ages.
In 2018-2019, more than 200 children participated in this
introduction to the practice of visual arts. Three artists
provided workshops: Françoise Ségard (creation on
beeswax), Stéphanie Morissette (creation from paper)
and Véronique Doucet (composition with paint).

From top to bottom:
- Children enjoy the
make-up, balloon and
tattoo stands at SaintJean-Baptiste Day.
- Some are eager to get
on Santa’s lap!
- Quebec artist Véronique Doucet gives a
workshop to students in
Grade 10.
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COMMUNITY EVENTS
Season launch
For the first time in many years, the CCFM presented
its annual program at a special event organized in
partnership with Le Théâtre Cercle Molière.
This 18-19 Season Launch, attended by 80 people,
allowed us to present to the public the new activities
that made up our annual programming. It was also an
opportunity for us to meet our audience and continue
a dialogue with them.

Francophones support the Jets!
The Winnipeg Jets’ qualification for the National
Hockey League playoffs created a buzz across the city.
The CCFM wanted to get in on the action and for
the occasion, we offered a space for members of
the Francophone community to watch the games
together and support our NHL team.
In all, more than 120 people attended the 7 games
screened in our Antoine-Gaborieau hall. Our partners
for the event was none other than Envol 91 FM, our
local community radio station who broadcast a live
show called “Yan Dallaire et ses experts,” during the
games. Yan and his team of experts provided fun and
insightful commentary throughout the games and
really engaged with our public.

The French soccer team-world
champion!
Still in sport, an area rarely represented before at the
CCFM, we broadcast the World Cup soccer final in
July 2018 where the French team faced off with the
Croatian team.
This event presented in partnership with L’Alliance
française du Manitoba and Envol 91 FM, was not only
sold out, it was also our most covered event in the
media (8 articles, including two national covers and
one from the Winnipeg Free Press).

Top Image:
Envol 91 FM live from
Antoine-Gaborieau
Hall
during
the
screening
of
a
Winnipeg Jets game.
From top to bottom:
The
2018-2019
season launch TCMCCFM
The
2018-2019
season launch TCMCCFM
- Jets fans came in
large numbers during
the playoffs.
- The French were
celebrating France’s
victory
at
the
World Cup soccer
tournament
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A GROWING COMMUNITY
Social networks are at the heart of
our communication strategy.
In 2018-2019, the CCFM has increased its presence
on Facebook, Twitter and Instagram, through various
posts (videos, photos, live recordings). These allow
us not only to promote our activities, but also to
promote our brand and strengthen our relationship
with the public.
With the aim of being accessible and attentive to our
audience’s concerns and remarks, we have increased
our response rate to people who contact us via social
networks.
On Facebook, the number of CCFM subscribers has
increased by 20% this year (from about 3,100 to
3,700 subscribers). On Instagram, we doubled our
network (from 400 to 800 subscribers) and
our stories are seen by a hundred people
on average.

Our presence on the web
is reinforced.
The creation of a Google Enterprise for
the CCFM allowed us to receive more
comments and compliments from our
customers. It also allowed us to improve
our SEO performances.

The CCFM digital
community
in figures (May 2019)

• Facebook: 3 740 subscribers
• Twitter: 1 545 subscribers
• Instagram: 805 subscribers
#monccfm / #myccfm

Our newsletter
We have also created a new monthly newsletter,
called the Bav’ART.
Sent each month to more than 700 people and posted
on our social media pages, it gives us the opportunity
to communicate about our activities and share
exclusive offers.
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IN THE NEWS
Strenghtening our relationships with
francophone & anglophone medias
In 2018-2019, the CCFM’s programming was featured
118 times in one of Manitoba’s francophone medias
(Ici Manitoba, La Liberté, Envol 91 FM), on radio, TV, print
newspaper and online.
13 special Envol 91 FM shows were broadcasted live from
the Antoine-Gaborieau hall, during the Jets’ playoff games
(7 games) and the World soccer cup (6 games).
Elsewhere in Manitoba, Mardi Jazz is the event which gets
lots of attention. Our jazz shows are mentioned every week
in Ray Alexander’s show Fascinatin’ Rhythm (101.5 UMFM)
and are frequently featured in Travel Manitoba’s «Hot this
Week» articles. (12 times this year).
We have also been featured in The Lance several times
over the year and done two interviews on CJOB.
Regarding advertising: the CCFM and the Théâtre Cercle
Molière made an agreement with La Liberté for a double
ad on two pages, published every week. The originality of
these ads was noticed and beneficial for all parties involved.

CCFM’s visibility in French
medias in 2018-2019
• 26 interviews with Envol 91 FM + a
presentation of the CCFM’s programming
every two weeks on the show Yan Dallaire &
co (15 times in 2018-2019).
• 64 articles with Radio-Canada Ici Manitoba,
on all mediums (Radio, TV, Website),
including 5 live appearances for the TV
news.
• 16 articles in the weekly La
Liberté, including a front page
(the Season launch).
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CULTURAL PARTNERSHIPS
We have already presented - especially on the Community Rendez-vous page - several projects conducted in
partnership with other organizations.
The list of these projects is actually much longer: 119 of our activities was the result of collaborations with
community partners.
These efforts to build new bridges are at the heart of our vision for the CCFM: to become the heart of a strong
francophone culture, a place of sharing and exchange.

100% local jokes
Le Rire Zone
With :«le Rire Zone» and Juste pour rire management
Created in 2017, this event gives the opportunity to local
comedians (veterans and newbies) to get on a stage and
perform in front of an audience.
We presented two «Le Rire Zone» shows this year at the
CCFM, in October and January. These two events attracted
about 140 people in all in Antoine-Gaborieau hall.

To promote expression in French
Spoken Word
With: Alliance française du Manitoba, Maison Gabrielle-Roy and
Éditions du Blé
These events are hosted by a different partner group every 3
months. « Spoken Word» is an open-mic night where people
are invted to express themselves in the way they want
(poetry, music, etc.) in the language they prefer.

Your mission: To escape Santa’s Village
Santa’s Village: an Enigma Escapes adventure
With: Enigma Escapes
Although we hosted Santa’s Village for decades, this was the
first time we proposed an activity of this kind. In partnership
with the Winnipeg-based escape room company «Enigma Escapes», we built a game in the Village for adults and families.
Over 3 nights we welcomed 33 teams of 4 players (132
people) who took on the challenge.

Top image:
The 50th Festival
du Voyageur at
the CCFM
From top to
bottom:
• MC and writer
Amber O’Reilly
and
French
poet Sébastien
Gaillard, during
a Spoken Word
night at the
CCFM.
•
A team
playing
at
«Santa’sVillage:
an
Enigma
E s c a p e s
adventure»
•
Comedian
Micheline
Marchildon on
stage during a
Rire Zone night.
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CULTURAL PARTNERSHIPS
Celebrating winter!
Exhibition: «50/30 years of ephemeral pleasure»
With: Festival du Voyageur
As part of the 50th edition of Festival du Voyageur and
the 30th anniversary of the International Snow Sculpting
Symposium, the CCFM presented a retrospective
exhibition on the festival’s snow sculptures.
Artists from a dozen different nationalities were present
at the launch of the exhibition.

Do you speak Frenglish?
Paul Taylor at the CCFM
With: Alliance française du Manitoba

Top image:
Dancers
from
the
Ensemble
folklorique de la
Rivière-Rouge
From
top
to
bottom:
•
Festival
du
V o y a g e u r
snow
sculpture
exhibition:
«50/30
years
of
ephemeral
pleasure»
• Paul Taylor
presented a 100%
bilingual show in
front of a packed
house.
• One of the
pavilion’s songs
this year was
about
French
Canadians’
passion
for
hockey.

One of the great successes of this year 2018-2019 was
the comedy show of British comedian Paul Taylor, who
made himself known on Youtube thanks to videos
where he makes fun of French habits.
The show was sold out, with 120 seats sold.

The French-Canadian culture under
the spotlight
Pavillon Canadien-français
With: Folklorama,
l’Ensemble folklorique de la Rivière-Rouge
For this 2018 edition of the French-Canadian Pavilion,
Envol 91 FM host Yan Dallaire wrote a brand new
funny, original and catchy show. Another new addition:
poutine was on the menu!
3,339 people discovered French-Canadian culture at
the pavilion.
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FINANCIAL STATEMENT

